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How likely are you to vote in the November 2026 election?

Definitely will vote 55%

Probably will vote 12%

Not sure | will vote

Probably will not
vote b%

Definitely will not
vote
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How closely are you following information about the 2026
U.S. midterm elections?

Very closely
Somewhat closely
Slightly closely

Not closely at all
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How often do you get information about the 2026 midterm
elections from online creators?

Several times a day

About once a day

Several times a
week

About once a week
Less often

Never
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Why do you get election-related content from online creators?

They explain complicated
issuesinan 37%
easy-to-understand way

| find them more engaging or

relatable 39%

| trust them

| already follow them for

other content 34%

They cover topics or
perspectives | don't get from
traditional news

47%

| prefer getting
election-related content
through social media

Other
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When it comes to election-related information, do you...

Trust creators much
more

Trust creators
somewhat more

Trust traditional
news organizations 21%
somewhat more

Trust traditipnal
news organizations
much more
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When you see election-related content from an online creator, how often do
you check another source to see whether the information is accurate?

Always
Often
Sometimes
Rarely
Never

Not sure
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Has information you've seen from an online creator influenced your opinion of
a political candidate, issue, or the 2026 midterm elections?

Yes, significantly

Yes, somewhat

No

Not sure
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When you encounter election-related content on social media, which of the following
have you experienced? Select all that apply.

| have felt overwhelmed by
the amount of information

| have continued scrolling
even when the content made
me feel stressed or anxious

| have encountered the same
political stories or claims
repeatedly

| have become less certain
about what information to
trust

| have avoided election news

because there is too much of
it

None of the above

| don't use social media

Not sure
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Overall, has the election-related content goq see on social media made you feel more or less
midterm elections?

informed about the key issues in the 202

Much more informed

Somewhat more informed

Neither more nor less
informed

Somewhat less informed

Much less informed

Not sure
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Imaggne a creator you already like and regularly follow begins talking about a political issue
you haven't paid much attention to before. How likely would you be to listen to what they
have to say?

Very likely

Somewhat likely

Neither likely nor unlikely
Somewhat unlikely

Very unlikely

Do not follow any creators

Not sure
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Thinking about the 2026 U.S. midterm elections, would you use Al to learn
more information about the following topics?

Candidates’ positions on
issues

Voting dates and
deadlines

Where and how to vote

Election results

Explanations of political
issues or policies

Fact-checking political
claims

None of these

Not sure
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Methodology

SaySo commissioned YouGov to conduct the survey. All figures, unless otherwise stated,
are from YouGov. The total sample size was 2,000 U.S. adults. The margin of error is +/-
2.46. The respondents were matched to a sampling frame on gender, age, race, and
education. The sampling frame was constructed by stratified sampling from the 2024
Current Population Survey (CPS) Voting and Registration supplements, and the 2024 AP
Votecast exit poll, including demographics and 2024 presidential vote. Fieldwork was
undertaken between September 16 - September 28, 2026.
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