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Methodology
SaySo commissioned YouGov to conduct the survey. All figures, unless otherwise stated, 
are from YouGov. The total sample size was 2,000 U.S. adults. The margin of error is +/- 
2.46. The respondents were matched to a sampling frame on gender, age, race, and 
education. The sampling frame was constructed by stratified sampling from the 2024 
Current Population Survey (CPS) Voting and Registration supplements, and the 2024 AP 
Votecast exit poll, including demographics and 2024 presidential vote. Fieldwork was 
undertaken between September 16 - September 28, 2026.  




